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Course offered for
Business and Economics Programme - International - French
Business and Economics Programme
Business and Economics Programme - International - Spanish
Business and Economics Programme - International - German
Business and Economics Programme - International - English

Entry requirements
General entry requirements for undergraduate studies
and
Mathematics and Social Studies corresponding to the level in Swedish upper
secondary education (Matematik 3b/3c and Samhällskunskap 1b/(1a1 and 1a2)
and
English corresponding to the level of English in Swedish upper secondary
education (Engelska 6)

160 ECTS credits passed från the Business and Economics Programme, or
equivalent

Grades
Three-grade scale, U, G, VG
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