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Main field of study

Business Administration

Course level
First cycle

Advancement level
G1X

Course offered for

¢ Bachelor’s Programme in Human resource management and work sicences

Grades
Three-grade scale, U, G, VG

Other information

Planning and implementation of a course must take its starting point in the

wording of the syllabus. The course evaluation included in each course must

therefore take up the question how well the course agrees with the syllabus.
The course is carried out in such a way that both men’s and women”s

experience and knowledge is made visible and developed.
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